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A CERTIFICATE
 Hdmmber200709
¢ ' ThlS is to certrﬁ/ that _ .
b SEMENENKO OLENA _
Has pa.rt101pated in the tralmng program N
O  MARKETING _
The tralmng program embraced 4 modules 125 hours
3 pcrrod from 20, May to 20 June

'Modul 1, Stratcglc marketmg and busmess modelmg 25 hours of classroom and
5 1ndependent work. : : -

A Modul 2. Internet marketmg of the European Umon Features of the bse oF Intemot spacein
~ the ‘economy, the. specifics of markenng research on the Internet, features of the formation of.
- product policy in the EU, including virtual goods, pricing strategies and methods, markctmg -

. communication activities — 25 hours of classroom and mdependent work. :

s . '».'Modul 3 Markeung Innovation theoreucal and methodologrcal prmmples and experience of
* implementation in eu countries - 25 hours of classroom and independent work .

By Modul 4. Socral respons1b1hty realmcs and prospects of rmplementatzon in the EU - 25
¢ 'hours of classroom an= inde epnde ; '

e é’ O AGoe Prof; -Dr‘”l-_ll.i'ma Bakutyté

Program registration No. 20-479



