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- CERTIFICATE
' Id number 200711
 Thisisto certlfy that
- NESTERENKO SVITLANA
) Has -partiéipated' in the training program
 MARKETING
The trammg program embraced 4 modules 125 hours
| penod ﬁ‘om 20 Ma.y to 20, June '

L& :_:_Modul T Strateglc marketmg and bumness modelmg 40 hours of classroom and
-mdependent work. ; § _ _

~ Modul 2. Internet marketmg of the European Union Features of the use of Internet space in
. the economy, the specifics of marketing research on the Internet, features of the formation of
o prOduct policy in the EU, including virtual goods, pricing strategies and methods nmarketing.
X commumcation activities — 30 hours of classroom and mdependent work.

 Modul 3. Marketmg Innovation theoretlcal and methodologlcal prmclples and expenence of
a0 'Impiementatlon in eu countries — 30 hours of classroom and mdependent work.

- Modul 4. Social responstbﬂlty realltles and prospects of 1mplementat10n in the EU 25
'.'hoursofclassroom Lindepend, : _ »

Head ofInsutut* Nuo*_ml ANIY Y, B §oSy L "_Aés_oc; Prof. Dr. Rima Bakutyté

_Program registraﬁon No. 20-479



